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Executive Summary
Overview of the Tourism Sector
• The tourism sector has direct, indirect, and induced effects on the economy
– In 2014, tourism contributed to 2.4% of Gross Domestic Product (GDP) directly, which valued USD 18.24 billion
– In 2014, tourism contributed to 7.7% of GDP in total, which valued USD 58.13 billion
– In 2014, the GDP contribution of indirect and induced components of tourism is greater than twice the direct contribution

Breakdown of Tourism's Total Contribution to GDP – 2014
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– The direct and total contribution of tourism accounted for 6.2% and 11.1% of the total employment in 2014, respectively
• The inbound tourism has witnessed a 12.1% rise in 2014 when compared to the previous year
– In 2014, the tourism sector generated USD 9.09 billion visitor exports, which were nearly 2.48% of the total exports
• Outbound tourism has also increased as a result of a rise in the disposable income of Saudi residents
– The spending of Saudi residents during the holiday season is the highest in the world

Tourism's Contribution to GDP: Domestic v/s Foreign Spending, 2014
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• The key challenge faced by the government is to curb outbound tourism and control the high spending of Saudi residents outside of the Kingdom
– The capital investment in the tourism sector in 2014 was USD 24.6 billion, which is expected to rise by 5.5% in 2015
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Initiatives to Promote Tourism
• Saudi Commission on Tourism and Antiquities (SCTA) sponsors an annual event – Saudi Travel and Tourism Investment Market (STTIM) Forum,
which provides opportunity to meet with the key partners in the tourism industry, from the public and private sectors
– The eighth STTM Forum was held at the Riyadh International Convention & Exhibition Center from March 29 to April 3, 2015
– One of the major themes in the SCTA’s strategies is its effort to diversify and develop tourism products in the Kingdom
• ‘Tamkeen’ is a long-term strategic initiative, launched by SCTA, with the major objective to activate the concept of decentralization in tourism
management
• ‘Smile’ is a cooperation agreement signed between SCTA and Ministry of Education in 2004
– The program is targeted at school community, with the aim to imbibe tourism culture in them
• Health tourism is gaining popularity as a result of the rising mean household income
– It enables the tourism sector as well as medical institutes to share the mutual benefits

Comparison of the Tourism Sector in Saudi Arabia with Other Middle East Economies
• In 2014, the Middle East witnessed a 4% growth in international tourism compared to 2013
– Saudi Arabia accounted for nearly 30% of international tourism in the Middle East in 2014
– The total contribution of the tourism sector to GDP is 7.7%, which is above the Middle East’s average of 7.4%
– The total contribution of the sector to employment is the highest among the Gulf Cooperation Council (GCC), and above the world and Middle
East’s average
– Saudi Arabia also has made the highest capital investment in the sector among all the GCC economies to boost the infrastructure
Comparison of Saudi Arabia with GCC Economies
Parameter

World Rank

GCC Rank

Contribution to GDP

116

3

Contribution to employment

71

1

Capital investment

8

1

Visitor export

35

2

• Based on the United Nations World Tourism Organization (UNWTO) Confidence Index, the Middle East is expected to show a 2–5% increase in
inbound traffic, while Saudi Arabia is expected to show a 4% increase in 2015

Way Forward
• SCTA is encouraging businessmen to invest in the tourism villages of Asir region
• The Saudi Ministry of Hajj plans to issue E-bracelets for Hajj pilgrims
• SCTA, in collaboration with its partners, including the Ministries of Interior, Municipal and Rural Affairs, and the Agricultural Development Fund,
are making a rigorous effort to develop agri-tourism in the Kingdom
• The government has struck tourism ties with Egypt, so as to enhance tourism within the Middle East and North Africa (MENA) region
• As a result of these measures, the domestic and inbound tourism spending are expected to grow by 11% and 13%, respectively
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Introduction to the Tourism Sector
In the recent years, Saudi’s prime focus has been on the diversification of its economy to mitigate the risk posed by over dependence on oil
revenue, which is governed by global forces. Amidst its non-oil sectors, the tourism sector has gained popularity from both the perspectives, Gross
Domestic Product (GDP) contribution as well employment of Saudi nationals.
In 2012, with a total of 14.3 million foreign tourists, Saudi Arabia was the world’s 19th most visited countries. The Kingdom’s tourism thrives on the back
of rising pilgrims, since the country is home to the two holy cities, Makkah and Medina, which attract Muslims from all over the world each year, peaking
up tourism during Hajj pilgrimage. In addition to this, Saudi Arabia also attracts tourists on account of business trips, events, and conferences.
Over reliance on religious tourism is another concern for the Kingdom, as it results in an unbalanced seasonal influx of tourists. Also, due to the
rising household income, many Saudi nationals are seeking luxurious trips abroad. This has resulted in an increased outbound travel. To cope
with the rising demand for high-quality tourism services, the government has initiated investments in strategic infrastructure projects. Foreign
investment in infrastructure projects also has soared in the recent years, with hundreds of projects in the pipeline, while 25 airports are being
upgraded, and new airlines have been given approval to start domestic services. Major airport expansions in Jeddah and Riyadh are well under
way, keeping in view the estimated tourist arrival figures around 19.5 million by 2019.
The Saudi Commission on Tourism and Antiquities (SCTA) is trying to help the industry by deregulating air travel by breaking the monopoly
position of Saudi Arabian Airlines and inviting local and foreign airlines to operate in the country. The government is also encouraging the private
sector investments in projects related to high-end luxury hotels and malls development, especially in Jeddah, Mecca, and Riyadh. With the
democratization of travel and increasing demands from pilgrims for services, the accommodation industry has witnessed a shift from the shortterm apartment rentals towards a service-driven mainstream hospitality model. Due to the government initiatives, the count of domestic tourists
was 23.8 million in 2013, a rise of almost 25% when compared to 2012. The soaring domestic tourism translated into a rise in local tourism
revenue up to USD 7.5 billion. Accommodation industry accounting for one-quarter of all domestic tourism spending benefited the most followed,
such as shopping, food & beverages, transport, and entertainment industries. The tourism sector in the Kingdom is set for growth in the coming
years, as a result of the government initiatives backed by the private sector investments.
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Overview of the Tourism Sector
Components of Tourism
Direct Contribution
The direct element of tourism is related to the immediate effect of spending done by visitors (residents and non-residents) and the government.
For example, when a tourist uses a taxi service, the direct output effect includes only the service of the taxi driver and the government spending
on tourism services, such as cultural (e.g., museums) or recreational (e.g., national parks).

Indirect Contribution
Indirect component caters to the spending made by the government from the investment perspective (e.g., purchase of new aircraft, construction
of new hotels), and domestic purchases of goods and services made by the sectors dealing directly with the tourists (e.g., the purchase of fuel by
the taxi service provider and IT services by travel agents). This chain effect on output and employment started by the demand of tourists is termed
as an indirect component of tourism.

Induced Contribution
The induced component is a measure of spending made by those who are directly or indirectly employed by the tourism sector.

Economic Contribution of Tourism
The economic contribution of the tourism sector is gauged, in terms of contribution to GDP and employment.

Contribution to GDP
The direct component of tourism contribution reflects the economic activity, generated by the activities of the restaurants and leisure industries,
which are directly impacted. In 2014, tourism contributed to 2.4% of GDP directly, which valued USD 18.24 billion. This is estimated to rise to
2.52% of GDP in 2015.
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The total contribution of tourism, including indirect effects from investment, the supply chain and government collective, and induced impacts at
USD 58.13 billion, was 7.7% of the total GDP in 2014. It is expected to grow to USD 61.7 billion, thus accounting for 8% of the total GDP.

Contribution of Total Tourism to GDP
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Source: World Travel & Tourism Council

In 2014, the GDP contribution of indirect and induced components of tourism is greater than twice the direct contribution.

Contribution to Employment
Tourism has evolved as a major job creator for Saudi nationals. In 2013, the total number of Saudi nationals employed within the sector were
203,000, accounting for more than 27% of the total number of nationals employed in permanent work.
The direct component of tourism includes employment by hotels, travel agents, airlines, and other service modes of passenger transportation. It
generated a total of 603,000 jobs, accounting for 6.2% of the total employment in 2014. This contribution is expected to increase to 6.5% in 2015.
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The total contribution of tourism to employment, including indirect effects from investment, the supply chain and government collective, and
induced impact at 1,077,000 jobs contributed to 11.1% of the total employment in 2014. This is expected to grow to 1,159,500 jobs, thus
accounting for 11.6% of the total employment.

Contribution of Total Tourism to Expenditure
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Tourist Footfall and Visitor Exports
Saudi Arabia has been a major attraction for pilgrims, owing to the presence of the Islamic holy sites, such as Mecca and Medina. Therefore, it
draws maximum tourists during the annual Hajj pilgrimage, with largely Muslim populated countries being the major source. The inbound tourism
has witnessed a 12.1% rise in 2014 when compared to the previous year. However, the outbound tourism has also increased after a rise in
disposable income across the country. This is chiefly attributed to the increasing outbound travel triggered by availability of entertainment options,
such as cinemas and restaurants, offering a relatively relaxed protocol.
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Visitor Exports and International Tourist Arrivals

The expenditure made by the foreign visitors in a country is termed as visitor exports. It is the key contribution to the direct component of tourism.
In 2014, the tourism sector generated USD 9.09 billion visitor exports, which was nearly 2.48% of the total exports in Saudi Arabia. This is
expected to rise by 6.1% in 2015, as a result of increased initiatives by the government and private tourism firms.

Capital Investment
Saudi Arabia is set to spearhead the growth in its tourism sector by increasing its capital investment in infrastructure projects, which would
enhance the prospects of tourism, especially in its multiple economic cities.
Over the years, the government has urged the private sector firms to invest in its various tourism-related programs. The recent tie up between Saudi Aramco
and tourism cooperation to boost ‘Live Saudi Arabia program’ is expected to draw cooperation from young generation in restoring domestic tourism.
Also, with the increasing mean household income across the country, a higher proportion of Saudi nationals is open to luxurious travel. On an
average, Saudi tourists spend as much as six times their Western counterparts, thus making them lucrative for international travel firms. The risk of
outbound travel resulting from the fast developing market has increased the need for improved quality of tourism services within the Kingdom. The
government has plans to expand the capacity of its regional airports and to keep up with the pace of the government activity to promote tourism,
international hotel brands are also ramping up their infrastructure. Facing competition from international counterparts, the local firms have begun
to create new and diverse tourism programs backed up with certified guides and high quality services. Many infrastructure firms are investing in
the development of malls that extend the shopping experience to social development. Also, Arabization of website content has expedited the online
travel bookings. This is a reflection of an improved internet penetration in the country, which was at 49.7% in 2014. The government has also
installed 350 tourism e-information devices across the Kingdom to help tourists select the best package at an affordable price.

Capital Investment in the Tourism Sector (USD billion)
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To match up with the global competition, the government has increased its investment in infrastructure projects to boost tourism. The capital
investment in the tourism sector in 2014 was USD 24.6 billion, which is expected to rise by 5.5% in 2015.
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Initiatives to Promote Tourism
SCTA is a state-run organization setup in 2000, with the main objective to develop the tourism sector in Saudi Arabia. Its ancillary responsibilities
include increasing investment opportunities, developing human resources, and creating new job opportunities for Saudi nationals. SCTA’s efforts
involve the preservation and promotion of antiquity in the cultural and economic development of the citizens. It is presided by the Custodian of the
Two Holy Mosques King Salman bin Abdul Aziz. Tourism Information and Research Center (MAS) is the statistical arm of SCTA that provides data
on domestic, inbound, and outbound tourism within the Kingdom.
SCTA is working with the Ministry of Labor, the Human Resources Development Fund, the Technical and Vocational Training Corporation to impart
necessary training and skills to the Saudis required for the sector. This would enable the tourism sector to capitalize on the hospitable, generous,
and welcoming demeanor of Saudi nationals. It has also undertaken the responsibility to ensure the financing of tourism projects, initiated by Small
and Medium Enterprises (SME). It has already signed agreements with the Saudi Credit and Saving Bank to facilitate the same. SCTA may consider
issuing tourist visas to foreign visitors in the future (postponed to an unspecified date), but its current priority is to retain domestic target market,
which comprises citizens and residents. This is in the wake of rising outbound travel to nearby places, like the UAE.
SCTA has undertaken the following initiatives to encourage the inbound and domestic tourism within the country:

Saudi Travel and Tourism Investment Market (STTIM)
Saudi Travel and Tourism Investment Market (STTIM) is the most strategic annual event, sponsored by SCTA. It is a platform that provides
opportunity to meet with the key partners in tourism industry, from the public and private sectors. It also focuses on investment-related issues
faced by the sector. It conducts educational workshops to discuss about the tourism industry in the Kingdom. By means of excellence awards,
it aims to appreciate the achievements of the individuals or entities in various businesses within the tourism sector. This also translates to
competitiveness and professionalism in the industry.
The visitors and exhibitors draw out the following benefits from the forum:
1. Establish bonds with the key people in the industry
2. Gain awareness about potential investment opportunities
3. Follow up with the tourism industry by participating in the seminars and workshops
4. Exhibitors get to meet influential visitors and benefit from the innovative marketing support, which contributes to the maximization of return on investment
The eighth STTIM Forum was held at the Riyadh International Convention & Exhibition Center from March 29 to April 3, 2015, with the key objective
to develop studies and research promoting domestic tourism in Saudi Arabia.

Tamkeen
Tamkeen is a long-term strategic initiative, launched by SCTA, with the major objective to activate the concept of decentralization in tourism
management. This would make way for the local administrations to gradually take charge of tourism in their respective provinces, while the SCTA
would stay as an organizer and motivator of tourism development. The implementation of the program depends on the following four major scopes:
The choice of partners is crucial for the success of this program. SCTA would identify the potential of various partners in the province from the public
and private sectors (educational institutions, local communities, provincial municipalities, etc.). In the early phase of the program, SCTA needs to

Building
knowledge

Transfer of expertise

Administrative
and
monetary empowerment

Decentralization in
managing tourism
and national
cultural heritage

understand the requirements of each region and design–specific enabling programs for every province, so as to avoid general solutions.
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Experience Saudi Arabia
‘Experience Saudi Arabia’ is a nationwide program, initiated by SCTA, aiming at restoring the cultural heritage in the hearts of Saudi nationals, by
encouraging them to visit the historic locations. SCTA has undertaken its execution, in collaboration with a number of public and private authorities.
The program relies on trips made by tourists as a major means that would strengthen citizens’ relation with their country. It also has organized
tourist trips, especially for Saudi youth, so as to acquaint them with their national potential and instill in them the pride for their nation’s culture by
allowing them to explore homeland’s richness and developmental dimensions.
The success of this program is driven by the coordination among the public and private departments and the program sponsors. It involves active
participation from teachers and supervisors, both males and females from all across the Kingdom.
The key objectives of this program are:
1. Enhance nationality through introducing the youth to the homeland’s accomplishments
2. Visit national museums, archeological sites, heritage towns, urban heritage sites, to recognize the cultural heritage of the Kingdom
3. Participate in social and voluntary activities that are held during their national tour
4. Promote the knowledge capacities of the youth and raise their awareness regarding their responsibility towards introducing their homeland to others

Tourism Enriches
The program ‘Tourism Enriches’ is another initiative by SCTA, targeted specifically at the local communities and charities for women to raise
awareness of tourism culture among them. SCTA works with the local communities to empower them and enable them to make the most out of
the opportunities, granted by the tourism sector and spread awareness about the associated benefits for the present and future generations. A
number of workshops are conducted for the community leaders to urge their active participation in the preservation of historical monuments.
The program was launched in phases, with one phase being rolled out each year. Phase 1 was launched in 2008 across prominent locations in the
country. It witnessed participation from 741 community workers and leaders. More than two-third of the participants believed that tourism has a direct
positive impact on local communities, and if given a chance, almost 96.5% of the participants were willing to accept working in the tourism sector.
The key objectives of the program are:
1. Empower local communities to invest in the available tourism base
2.Educate communities about the positive effects of the tourism industry
3. Contribute to the provision of employment opportunities and improve the level of income
4. Encourage the community workers to preserve and maintain historical monuments

Smile
‘Smile’ is a cooperation agreement signed between SCTA and Ministry of Education in 2004. The program is targeted at school community (students
and teachers), with the aim to imbibe tourism culture in them. The school community has been selected as an incubator for the following reasons:
1. Educational environment imparts knowledge and guides the behavior of the community
2. Extra-curricular activities can be easily designed around the tourism sector, involving trips and summer camps
3.Disciplined community fosters better ability for interaction, acceptance, and adaptation
The program has developed in two phases. The first phase includes the training of teachers, and the second phase involves training of students.
The program won the Ulysses Award, granted by the World Tourism Organization in 2008 for tourism creativity. This award was given to recognize
and appreciate the innovation and employment of knowledge in the tourism sector.
This program aims to achieve the following objectives:
1. Promote principles of respect, understanding, and acceptance of others
2. Strengthen the sense of national belonging
3. Deepen tourism culture among the youth, to encourage them to join the tourism jobs
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Health Tourism
Health and wellness tourism is one of the national tourism patterns stated in the National Tourism Development Strategy adopted by the Council
of Minister. It provides tourist with the opportunity to visit the local attractions in the region and enjoy the trip during their treatment. It is boosted
by high expenditure rates coupled up with long duration stay of the tourists compared with other tourism patterns. It is gaining popularity, owing
to its promising economic returns to the tourism industry as well as the health sector.
Health and wellness tourism involves travel to another city for the purpose of receiving better medical or wellness service. This pattern of tourism
has two subdivisions:
1. Health tourism: This type of travel is done to receive medical treatment in specialized institutions
2. Wellness tourism: This is carried out by healthy people, with the main objective to maintain physical and psychological health
Health and wellness tourism pattern has greatly benefited from the increased disposable income of Saudi nationals, with Saudi women constituting
an increasing size of the market, as a result of the growing number of spas.
This pattern is advantageous to the medical institutions for the following reasons:
1. Un-utilized redundant energy of many specific medical centers can be tapped by attracting clients within or outside the Kingdom
2. Marketing cost associated with reaching new markets is considerably cut down with the assistance of tour operators
3.The medical institutes can better focus on the core service, while peripheral facilities, like transportation and stay, are arranged by the tourism sector
This pattern is advantageous to the tourists for the following reasons:
1. Health and wellness tourism packages come at a reasonable price with varied combination of services in different locations
2. Quality of services is ensured, since tour operators look for medical and health institutions with international quality certificates
3. Patients are saved from lengthy waiting time, since tour operators arrange pre-defined date with the medical institutes
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Comparison of the Tourism Sector in Saudi Arabia
with Other Middle East Economies
In 2014, the Middle East witnessed a 4% growth in international tourism compared to 2013, thus showing signs of positive rebound in most of
the countries. With an additional 2 million arrivals, the total international tourist footfall reached the 50 million mark. Saudi Arabia accounted for
nearly 30% of international tourism in the Middle East. The majority of this is attributed to Hajj tourism. In 2013, 1,379,500 international pilgrims
across 188 countries and 800,000 local pilgrims constituted total tourists drawn in during Hajj. However, in 2014, the number of pilgrims entering
the country was limited, due to ongoing construction work at the holy sites.
The total contribution of the tourism sector to GDP in Saudi Arabia is 7.7%, which is above the Middle East’s average of 7.4%. Also, the total
contribution of the sector to employment in Saudi Arabia is the highest among the Gulf Cooperation Council (GCC), and above the world and Middle
East’s average. This is the result of various government initiatives to promote tourism among nationals and foreign visitors. The Kingdom also has
made the highest capital investment in the sector among all the GCC economies to boost the infrastructure. The Saudi Landbridge railway project,
connecting Riyadh and Jeddah, and Haramain High-Speed railway project, connecting Makkah and Madinah, worth USD 7 billion each scheduled
to be completed by the end of 2016 will be a considerable boost to intra-regional travel.
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Capital Investment in the Tourism Sector
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Based on the United Nations World Tourism Organization (UNWTO) Confidence Index, international tourist arrival across the world is expected to
grow between 3% and 5% in 2015. The Middle East showing a larger degree of uncertainty is expected to show a 2–5% increase in inbound
traffic, while Saudi Arabia is expected to show a 4% increase in 2015.
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Way Forward
Saudi Arabia has increased its investments in the tourism sector in an attempt to diversify its economy and reduce the reliance on oil revenue.
Tourism also offers a potential to employ more number of Saudi nationals compared to other sectors, offering permanent work. However, as a
result of increasing outbound tourism, the government’s biggest challenge is to lure its own residents to stay back and spend more within the
country. To facilitate the objective of retaining domestic tourism and reducing outbound travel, the government has increased its investment in
the infrastructure projects. In addition to the investments in airports and hotel expansion projects to accommodate the increasing number of
tourists in the coming year, the government has also initiated tourism programs targeting school children and the youth, since almost 30% of the
total population in Saudi Arabia is under 15 years currently, which will soon become ‘coming of age travelers’ who would significantly influence
the perception of travel in the region. It has plans to develop Asir region as a major tourism destination all year round. SCTA is encouraging
businessmen to invest in tourism villages of Asir region. The Saudi Ministry of Hajj along with the Ministry of Finance is working on the feasibility
of E-bracelets for Hajj pilgrims, which would contain all the relevant information regarding the five-day Hajj program, thus making it easier for the
tourists. The latest Umrah Plus project targets to capitalize on pilgrim footfall by offering them additional choice for travel other than Makkah and
Madinah. SCTA, in collaboration with its partners, including the Ministries of Interior, Municipal and Rural Affairs, and the Agricultural Development
Fund, is making a rigorous effort to develop agri-tourism in the Kingdom. The initiative would benefit the farmers as well as the visiting tourists by
creating elements of entertainment and education. The government has also struck tourism ties with Egypt, so as to enhance tourism within the
Middle East and North Africa (MENA) region. A team from SCTA recently visited the UAE to explore the country’s successful experience in tourism.
The domestic and inbound tourism spending are expected to grow by 11% and 13%, respectively, after the completion of the two Holy Mosques
and mega infrastructure projects. The Kingdom enjoys quantitative and qualitative economic superiority in the Arab region, and with the help of
investments from the private sector, the government will be able to better develop tourist sites and prevent the outflow of money.
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Acronym

Expansion

GCC

Gulf Cooperation Council

GDP

Gross Domestic Product

MENA

Middle East and North Africa

SCTA

Saudi Commission on Tourism and Antiquities

STTIM

Saudi Travel and Tourism Investment Market

SME

Small and Medium Enterprises

MAS

Tourism Information and Research Center

UNWTO

United Nations World Tourism Organization

About Jeddah Chamber
The Jeddah Chamber of Commerce & Industry is one of the oldest business
and service organizations in the kingdom. It was established by a royal
decree, dated Safar 1365 H \ January 1946 G. Since then, with the efforts
of 20 sessions of the Board of Directors and experience extending more
than 60 years, the chamber has been serving the national economy and
business community, contributing to its development and progress.
The Jeddah Chamber has a strategic location, next to the Ministry of Trade
& Industry and the Ministry of Culture & Information, overlooking the Jeddah
Islamic Port. This location gives it a significant economic dimension, makes
it one of the significant landmarks of the Bride of the Red.
The chamber strives to take care of its members’ interests and provide
distinguished services to them to contribute to the development of the
western province’s economy. A number of administrative and organizational
developments have been devised to enhance the services provided to the
members. Among the most, the chamber now has branches in province’s
different governorates, like Al Qunfidhah, Al Lith, and Rabigh, to provide
services to the business community.
From this standpoint, the chamber launched the Jeddah Economic Gateway (JEG), which is an economic online reference point
that collects and classifies various economic and investment information under one roof. JEG includes more than 2,400 reports
and studies, 65,000 statistical tables, in addition to more than 51,000 tenders and investment opportunities, and much more. JEG
provides the business community in Jeddah in particular, and KSA in general, with the best information services and it empowers
the decision-making process through the wealth of information that it provides.
For more information, please visit www.jeg.org.sa
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Address: P.O. Box 1264
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Kingdom of Saudi Arabia
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